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ALBANIA IN NUMBERS 


| $ | lad | GS 


2.8 M $15.2B | $15,363 36.4 


GDP Wealth per Median Age 
adult 


Population 
World's 140th most 


populous country 


CNP ТТ ee 
т) mye 
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* Population: 374,801. : : 
e Population: 122,034 e Population: 89,546 


e Language: Albanian 


Language: Albanian e Language: Albanian 


e Economic backbones: 
Tertiary sector is the 
most important for the 
economy of Tirana. 


* Economic backbones: 
Fishing and industrial 
sector 


e Economic backbones: 
Manufacturing industries 
such as leather, plastic and 
tobacco products. 


e The surrounding region 
produces petroleum, 
natural gas, bitumen and 
salt. 


e Financial industry, 
telecommunication 
industry, tourism sector 


* Important link to Western 
Europe due to its port and 
its proximity to the Italian 

port cities 


* Home of Albanian media 


sector e Vibrant coastal city with a 


well-developed and 
modern housing 
infrastructure. 


* Thecity's beaches are also 
a popular destination for 
many foreign and local 
tourists attracting 800,000 
tourists annually. 


* The city was announced 
as the European Youth 
Capital for 2022 


Gia Ur 
Ж me 


Tirana is the capital and the 
largest city of Albania. The 
city is home to many 
universities and is the 
center of the political, 
economical, and cultural life 
of the country. 


Durres is the largest beach 
^ and sea destination in 
| Albania. With a coast of 16 
km long and 50 -100 meters 
wide, only 30 km from Tirana. 
International Airport and 39 
km far from the capital 
Tirana. Along the seaside 
there are tourist 


Vlora averages 274 days of 
sunshine in a year. 

One of the most panoramic 
routes of the Albanian 
Riviera starts to the south of 
town stretching up to 
Sarande in extreme southern 
Albania. 


* Apartments 
* Villas 


establishments which provide Apartments 
adequate services. * Houses 
* Villas 


* Apartments 
* Houses 
Villas 


Most Albanian 
citizens are 
homeowners 


ШЕШЕ 


New constructions are 2 Bad infrastructure Shortage of. Weak legal system 
luxurious targeting — especially in coastal affordable quality surrounding property 
high income buyers. H : areas housing rights 
[1 (er 
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"Albanians spent 566 ` 
million euros for 
the purchase of 
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Print is still popular among older 
people but fading amongst younger 
population due to digital media. 


m 


Social media users in Albania increased 
by 14% between 2020 and 2021. Digital 
media is witnessing the largest growth. 


TV CONSUMPTION 


Number of television channels available and established in 
Albania as of December 2019, by transmission type 


Nationwide channels (with terrestrial 
licences) 
89.9% of the 
households own a TV 
set. 
Other nationwide channels (cable, 


satellite, IPTV, mobile) 


There are 48 private 
nationwide channels 


Regional or territorial Channels 


(cable, satellite, IPTV, 
mobile) in Albania. 


Some of the main 
television stations are 
also available digitally, 

20 30 40 50 60 which increases their 
Number of channels audience with regard to 
both their number and 
@ Private @ Public their scope. 


Channels targeting foreign countries (A| 


TV CONSUMPTION 


TOP TV CHANNELS 
PA Top Channel is a national commercial TV Klan (Televizioni Klan) is a private 
Ө television station based in Tirana, KAN television channel with national 
Albania. coverage based in Tirana, Albania. 


Vizion Plus is a national privately 
PLUS owned channel established in 1999 
in Tirana, Albania. 


PRINT CONSUMPTION 


TOP NEWSPAPER 


an ram. 
EA TE grča 
ga RAPORTI I KLSH 
PES mannat, sii snmangin 
ыен ииги 


Gazeta Panorama is the highest selling 
daily Albanian newspaper with an equally 
popular online news website. The news is 
categorized into National, Global, Sports, 
Politics, Business & Trade, Academics, 
Healthcare and others. 


Shekulli is an Albanian independent 
daily newspaper. Shekulli was first 
published in September 1997 and 
shortly became one of the biggest 
national daily. It provides national, 
international, politics and sports news. 


Tirana Times is the first weekly English 
newspaper in Albania. The weekly 
provides news on politics, business and 
economy, opinion features, sports, arts 
and culture. 


There are 
approximately 200 
newspapers and 
magazines published 
all over the country. 


There are no official 
circulation records 
but the most widely 


sold newspaper in the 
country reaches 
20,000 copies a day. 


Print media is sold 
more in cities as it has 
more popularity there 

than in countryside. 


RADIO CONSUMPTION 


TOP RADIO 
Radio Tirana (also, Radio Tirana 1) is the 
Ea radio 1 name of Albania's first radio program, 
RTSH ELU concentrating on news, talk, and features. When it comes to 
coverage of the 
territory, national 
commercial radio 
stations are more 
prevalent than the 
Top Albania Radio is the first commercial national televisions. | 
national radio station, founded in 1998 by More 
the company of the same name. 


programs occupy the 


largest percentage of 
the broadcast time. 


Radio Klan is a local radio station in Public radio covers 
Ckian Tirana, Albania, a part of TV Klan one of 80% of the territory. 

the biggest media groups in the country. 

Radio Klan airs music and as well, some of 

the shows of TV Klan. 


DIGITAL CONSUMPTION 


Internet penetration in Albania stood at 69.6% in January 2021 


ESSENTIAL HEADU NES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE 
My CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE WITH PREVIOUS REPORTS 


TOTAL MOBILE INTERNET ACTIVE SOCIAL 
POPULATION CONNECTIONS USERS MEDIA USERS 


URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION: 


DIGITAL CONSUMPTION 


Mobile Phones are the most used devices for internet browsing 


ul SHARE OF WEB TRAFFIC BY DEVICE 


2021 EACH DEVICE'S SHARE OF TOTAL SERVED TO 
Ду. THE FIGURES ON THIS CHART ARE BASED ON WEB TRAFFIC TO WEB BROWSERS ONLY AND DATA FOR OTHER ICT-RELATED ACTIVITIES 


MOBILE LAPTOPS & TABLET OTHER 
PHONES DESKTOPS COMPUTERS DEVICES 


e с 


DEC 2020 vs. DEC 2019: DEC 2020 vs. DEC 2019: DEC 2020 vs. DEC 2019: DEC 2020 vs. DEC 2019: 


Google receives the most web traffic followed by YouTube 


RANKING OF TOP WEBSITES BASED ON TOTAL TRAFFIC VOLUME IN DECEMBER 2020, ACCORDING TO ALEXA* 


GOOGLE.COM 15M 41S TVKLAN.AL 3M 225 


YOUTUBE.COM 17M 23S } ABCNEWS.AL 16M 12S 


GJIRAFA.COM 6M 055 BONGACAMS.COM 2M 465 


GAZETAEXPRESS.COM 5M 365 ANABELMAGAZINE COM 4M 05S 


PANORAMA.COM.AL 8M 415 ' KLANKOSOVA.TV 2M 455 


SYRI.NET 4M 525 . LAJMI.NET 5M 275 


BALKANWEB.COM 6M 395 FILMA24.Al 4M 285 


DAILYXING.COM 2M 49S ADRIANET.AL 1M 59S 


FACEBOOK COM 18M 475 YAHOO COM 5M 085 


CLAS SLIFESTYLE.COM 2M 15S е WIKIPEDIA.ORG 3M 485 


LET'S DISCUSS 


Tel: +971 4 425 3300 
Email: info@themediavantage.com 


Website: www.themediavantage.com 


Location: 8th Floor, Reef Tower, Cluster O, JLT, Dubai, 
UAE 


